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Perception Alignment: Positioning + Communicating our Value Proposition

Adam Hall Group = Event Technology Solutions

'

1st Carrier: New CI/CD with New Claim

¢

2" Carrier: New Corporate Website

-t

31 Carrier: B2B Image Campaign

Campaign as final step to bridge gap in awareness
BEFORE customers & prospects ARR/VE at
our website, trade show stand, showroom, sales rep., etc.

Add = Corporate Hashtags for B2B Social Media
Add = Corporate Image Linking in each Brand Ad
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Generating awareness well BEFORE, so they can come to us...

p— L —-—,,

TOP
\ (traffic) ,

MIDDLE
(leads, conversions)
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Pull vs. Push Marketing: Mixing both to Enhance Sale’s Success Rate

Push Marketing
- we take it to them

Examples:

=  Direct Mailings

» E-mail Blasts

» (atalogue Mailings
Sales Calls / Cold Calls
Sales Meetings
Trade Fair Promotions
PoS Displays
Attractive Packaging
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Pull Marketing
- they come to you

Examples:

= (ustomer Service that "wows”
=  Word-of-Mouth Referrals
= Comprehension of our Offering (cross-buying)
= Engaging Content & Use Stories to Build Trust
=  Search Engines — great SEO & Key Words
* Brand Awareness Campaigns
= (larifies positioning
= Builds image
= Boosts awareness
= \/alue Proposition conveyed everywhere consistently
= We offer Solutions to your problems in
Fvent Technology
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B2B Verticals Align Perception Enabling People to Leading provider of 9-mo. B2B Campaign: = Engagement Team
Share Great Moments  Event Tech Solutions

1. Ml Retailers Strengthen Position ow-/ Mid- Markets = Advertisement *  BrandAds
Inventive / Innovative = Kathi

. Installers

. Rental Companies

Industry / Flt Case

Flevate Image
to open doors of
opportunity

Gain more traction in
"Pro” Communities

Profit from adding in
Pull Marketing to mix

New-Customer Wins

Fuel Cross-Selling
Potential in each Sale

Solutions-Qriented

Customer as Driver

Values Relationships

Service that "wows”

Value: Quality at
Affordable Prices

Warm
Friendly

Approachable

B2B Focus
"Solutions” Offering:
Sound, Light, Stage,

Hardware

Manufacturing Co.
with own brands

German Design &
Engineering, incl.
italian Designers
Driving Innovation

Global & Growing

4L0O-year Heritage

Press Release
Pitch Story Press

Homepage Banner

Merchandise

= -Shirt

= Bierdeckel
=  Hoody

= Pen

= BreathMints

Image Brochure
Image Video

Social Media
= |/ Xposts
= B Contest
» G+ Banner
»  Hashtags
Image Partners
= Becks Stage
= Red Bull

Press Stories
= [ikke, Peter

Merchandise

= Steffen
Social Media
= |laura

Kickoff and Timeframe

PLS Show
= Mar - Dec



CALL and RESPONSE




“Call & Response” Campaign Theme / Slogan

do you do

event.tech’




“Call & Response” Campaign Theme / Slogan

('-:egnt.tech




Print Advert

do you do

event.tech’

we do too.
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Working Together: Corporate Strip in Sub-Brand Ads

Gravity(©)
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Online Advert

m MRl CROUP Im

. Bcomed G-wﬂy@ JEFENDIR’

SOUND LIGHT STAGE HARDWARE

do you do

even

we do too.

t.tech’

€ adamball

CAPENeNCe evert techno ogy
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Social Media & Header Banners

do you do

event.tech’

MASE VLL SO S - we do too.
Bcomed Geviy@ sermom O BN Qe

e

SOUND LIGHT STAGE HARDWARE @aﬂam hall

SOUFME N
SXDENENCD svere techno Og.’
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Merchandise Articles

T-Shirt Bierdeckel Breath Mints Pens
event.tech? : :
| do ©
event.tech
/ Clatamball
| SOUND LIGHT STAGE WARDWARE |
N ) Gift Boxes

L

do you do

event.tech?
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AHG Image Campaign Concept Scalability

event.tech

SCALABLE STEPS

-

2017/2018 Image Campaign

-

2019/2020 Blog Platform / Content Ecosystem

-t

2020/2021 Corporate Publishing
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Press Pitch: Exclusive Profile Story + PLS Meetings + Press Conference

Discover a new iconic

Concept

Target Outlets Mi:

G U1 B W =

M| Pro (UK)

Das Music Instrument
Music Trades

Music Inc.

MMR

Music & Sound Retailer

Target Outlets Pro:

1.
2
3
4,
5.
©
/
8

S

Installation Magazine

. Audio Media Internat’|

PSN Europe
Mondo*dr
Production Partner
Professional System
pma Magazine
Frankfurt Daily (PLS)
Event Rookie

10. Lighting & Sound Int'l

11. AV & STAGE (NL)

12. ProAudio Asia/EMEA

13. ZioGiorgio (IT)

14. Connessioni (IT)

15 1SP (ES)

16. Musica y Mercado (SoAm)
17. Project'n, Lights, Staging (US)



Eachusive Press invitation

Discover a new iconic concept

W3] rroswoio T

MISTH M STUDIO




Exclusive Prass Imttation

€7 adam hall

rpererc e st tacheckogy

Adam Hall Group Unveils New Product Collaboration with Porsche Design Studio at Prolight+Sound 2017

We condally inve you 1o Join us 1or the exCiuseve rweding of 3 new WO concept under our LD Systems® brand
Joen uS and be the first 10 20 A New SLATLS QuO In o AUdo cesgn

Press Conference: Tuesday, Apnl 4th at 100 pm in Hall 3.1 E60-F70 katering prowded)
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Press release

Adam Hall Group World Premieres
at Prolight + Sound
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Press Releases: PLS New Product Highlights
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Press Releases: AHG New Positioning

€17 adam ball

Press Release

Adam Hall Group mit Neupositionierung auf
weiterer Expansion

Adam Hall Group Continues Growth Expansion
and Launches New Corporate Positioning

Neu-Ampach, Gormany - February XX, 2017 ~ Plackag ewen mare focus on ity Butlsens customers,
Adamn Mall asncunces Ity new corporate positioning et the Adam Hall Growp and leenches 4 new
corporate Mentity designed to addreas growth ks sew and exhiting mackets within the professonsl
event technology Indentry.

Reasors why!

¢ Growth
# Product Renge {7,000 Rerms avellable in Sound, Light, S2age, Hardware)
# Bands (LDS, CAM, GRA, PAL, DEF, AN-H, AN-5E)
# New Markets [Europe, Ase, Americes)

*  Trardparency
.
# Devgrens ard Engneers in-Aouse
# Service Spectrum
How B wil atlect:
Strength of the new brand ientty will
¥ in term of cur sohution offering and service commtment
incresse busness opportunities for datriduton

Who
Where
* New QUCD
* New Webste and 128 Webstop
®  Corporete image Carmpagn
®  New Profuct Design iInsovetions
0 New prodect launch @PLS with worki-renown desgn partrer (LD Systems MALY #500|
©  Awards
*  Experiesce Center 10,000 =2
* Lomalics Pars 14 000 m2 with 10k Palemeroiitios gad 17k Behaiterstelplbtee

I 2018, the Adern Mall Growp plard 10 cpen The dooes 10 23 new Experience Center located of its
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Key Messages

1. Positioning
1. Who we are
2. What we offer
3. For whom we do it
4. Why wedoit

2. Growth
1. EU, APAC, NA, SA
2. New Innovations

1. Awards
2. Teaser for
MAUI PSO0

3. Building Projects
1. Logistics Parc
2. Experience Ctr

The Adam Hall Group



Mission Statement

Our mission is to make the world a brighter place. We drive this
ambition by creating innovative, user-friendly and performance-driven
event technology solutions, which enable people to electrify their ideas,
amplify emotions and share great moments together.

Unsere Mission ist es, die Welt etwas freundlicher zu machen. Um dies
zu erreichen, schaffen wir innovative, benutzerfreundliche und
performance-orientierte Losungen fur Eventtechnik, die es mehr
Menschen ermoglichen, ihre Ideen und Emotionen klanglich und visuell
auszudrucken und unvergessliche Momente miteinander zu teilen.



